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I distributori automatici sono molto diffusi negli am-

alimenti poco salutari, che favoriscono un’alimentazio-
-

studio ha valutato l’effetto di vari tipi di nudge sulle 
scelte dei prodotti nei distributori automatici in univer-

-
gliere un prodotto da un distributore automatico, ricre-

e posizioni dei distributori automatici presenti nell’u-

-

visivo (paesaggio naturale), oppure una combinazione 

-

-
-

visivi o olfattivi hanno portato a scegliere snack sani 
-
-

-
giore affaticamento cognitivo e un minore approccio 

le condizioni sperimentali rispetto al controllo, confer-
mando l’importanza di uno stato di rilassamento nel 

esamina i meccanismi cognitivi ed emotivi dei nudge 

-
-

-
tari, Salute, Consumer Neuroscience

-
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The Acceptance and Commitment Training (ACT) has 
been applied in sports like football, hockey, and base-
ball but nothing has been done in motorsport in which 

the principal need for athletes is to remain focused 
and respond effectively to relevant stimuli without suc-

been taken into consideration by the current study, whi-

-
nute sessions to enhance present-moment awareness 

measures were collected before, during, and after the 

-
-

improvements in performance were recorded, but not 
-

vements in their ability to stay in the present moment 

demonstrates the potential of ACT to improve drivers’ 
awareness and the need to adjust the intervention to 

conclusions, in-depth studies in larger samples are ne-

psychology; act training; attentional training
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