Applied Psychology addresses current and relevant issues such as (but not limited to) work,
the environment, health, education, society, and political participation, while paying close
attention to both individual and collective concerns, all driven by the major challenge of
global sustainability.

The International Association of Applied Psychology (IAAP), a long-established
international scientific association, comprising 18 divisions, involves academics, experts,
professionals, and students from across the globe to gather and share experiences,
insights, and scientific contributions, aiming to tackle the challenges and future directions
of psychological practice.

The last few years have seen the UN 2030 agenda push forward Sustainable Development
Goals (SDGs), dealing with epistemological, methodological, ethical, and professional
implications for the psychology profession and practice across its various fields. These
issues were the focus of the 31st ICAP 2026 (International Congress of Applied
Psychology). hosted in Florence from July 21 to 25 2026, promoted by IAAP together with
AIP (Italian Association of Psychology) and the Universities of Bergamo, Milano Cattolica,
Firenze.

The contributions gathered in this volume reflect the richness and diversity of experiences
showcased during the Congress, giving access to the abstracts of the researchers’
interventions representing over 90 countries, coming from all the continents.

This broad spectrum of studies highlights promising directions that can inspire new
trajectories and inquiry’s paths for contemporary applied psychology practice.
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life.
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Abstract 1438

FOOD SHARING AND SOCIAL CONNECTION: A NEUROSCIENTIFIC STUDY ON
PASTA CONSUMPTION

Campo C.*" Accardi S.", Bilucaglia M.!", Bellati M., Guida S.!", Piccoli F.1", Brivio E.[", Zito M., Russo V.["

"Department of Business, Law, Economics and Consumer Behaviour “Carlo A. Ricciardi”, Universita IULM,
Milan, Italy ~ Milan ~ Italy, “’Behavior and Brain Lab IULM - Neuromarketing Research Center, Universitd
IULM, Milan, Italy ~ Milan ~ Italy

Introduction:

Food is not only a biological necessity but also a powerful social symbol. Some foods
embody the identity of entire cultures and bind people together, representing more than
nourishment. For example, pasta is an iconic food of lItalian culture that symbolises
tradition and conviviality beyond its nutritional role. However, it is still unclear if the
shared consumption of food can foster social connection among individuals.

Purpose:

Thus, this study investigates the potential of a shared consumption of food, specifically
pasta, as an enhancer of social bonding from self-reported and neuroscientific
perspectives, compared with other common shared experiences.

Method:

Forty healthy adults, divided into 20 dyads, participated in a within-subject experimental
design with four randomized shared tasks: pasta consumption, collaborative board
game, movie watching, and unstructured free interaction. Data acquisition integrated
neuroscientific techniques, such as electroencephalography (EEG), heart rate (HR), and
skin conductance (SC) to measure indices of emotional and cognitive engagement and
neural synchrony, as well as self-report measures to measure perceived emotionality
and sense of closeness.

Expected results:

We expect that the shared consumption of pasta would elicit significantly higher levels
of emotional engagement compared with the other shared activities. We also expect
that dyads would show higher levels of neural synchronization during this activity.
Conclusion:

This study aims to shed light on the social significance of a shared consumption of food.
By comparing pasta consumption with other common interactive activities and
integrating self-reported measures with neuroscientific indices of engagement and
synchrony, we expect to provide novel evidence on the role of eating together in
fostering social bonding. These findings may contribute to a better understanding of
food as a catalyst for human connection and offer new perspectives for research in
social neuroscience, psychology, and cultural studies.
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