
 

Applied Psychology addresses current and relevant issues such as (but not limited to) work, 
the environment, health, education, society, and political participation, while paying close 
attention to both individual and collective concerns, all driven by the major challenge of 
global sustainability. 
The International Association of Applied Psychology (IAAP), a long-established 
international scientific association, comprising 18 divisions, involves academics, experts, 
professionals, and students from across the globe to gather and share experiences, 
insights, and scientific contributions, aiming to tackle the challenges and future directions 
of psychological practice. 
The last few years have seen the UN 2030 agenda push forward Sustainable Development 
Goals (SDGs), dealing with epistemological, methodological, ethical, and professional 
implications for the psychology profession and practice across its various fields. These 
issues were the focus of the 31st ICAP  2026 (International Congress of Applied 
Psychology), hosted in Florence from July 21 to 25 2026, promoted by IAAP together with 
AIP (Italian Association of Psychology) and the Universities of Bergamo, Milano Cattolica, 
Firenze. 
The contributions gathered in this volume reflect the richness and diversity of experiences 
showcased during the Congress, giving access to the abstracts of the researchers’ 
interventions representing over 90 countries, coming from all the continents. 
This broad spectrum of studies highlights promising directions that can inspire new 
trajectories and inquiry’s paths for  contemporary applied psychology practice. 
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Abstract 1206
HEALTH COMMUNICATION AND CHRONIC DISEASE: NEUROPHYSIOLOGICAL 
EVIDENCE ON EFFECTIVE DOCTOR–PATIENT INTERACTION

Fici A.[1], Casiraghi C.[1], Bilucaglia M.[1], Rossi C.  *  [1]  , Bellati M.[2], Zito M.[1], Russo V.[1]

[1]Department of Business, Law, Economics and Consumer Behaviour “Carlo A. Ricciardi”, Università IULM,  
Milan, Italy ~ Milano ~ Italy, [2]Behavior and BrainLab - Università IULM ~ Milano ~ Italy

Introduction. The doctor–patient relationship is one of the key elements for maintaining 
adherence  to  therapeutic  pathways  in  chronic  diseases.  Several  factors  within  the 
physician’s working context may negatively affect communication, thereby reducing the 
perceived  quality  of  the  relationship,  with  serious  consequences  for  the  patient’s 
emotional sphere and sense of support. 
Purpose.  This  study  aimed  to  identify  strategies  to  improve  doctor–patient 
communication  by  analyzing  its  impact  on  the  relationship,  through  a  combined 
neuroscientific and self-report approach. 
Method.  A  preliminary  questionnaire  study  (n  =  132)  identified  strengths  and 
weaknesses of  communication,  focusing on responsiveness,  perceived competence, 
involvement, trust, empathy, and relational depth, based on validated scales adapted to 
the Italian context. Building on these findings, eight videos of doctor–patient interactions 
across different therapeutic stages (n = 4) were created, employing two communication 
styles: consistent (n = 4) or inconsistent (n = 4) with patients’ preferences. Emotional 
and cognitive responses of 20 participants - patients (n = 10) and non-patients (n = 10) - 
were measured while viewing the videos through skin conductance,  heart  rate,  and 
emotional valence via EEG. 
Results. Neurophysiological analyses revealed that the communication style preferred 
by  patients  in  the  initial  questionnaire  phase  was  indeed  more  effective  in  eliciting 
positive emotions and greater involvement,  leading to a general improvement in the 
perceived quality of the doctor–patient relationship. This effect was consistent across 
both subgroups. 
Conclusions. The findings highlight how communication styles consistent with patients’ 
preferences  can  strengthen  relational  quality  and  foster  more  positive  emotional 
responses,  offering  practical  strategies  to  enhance  healthcare  interactions.  Future 
research  could  extend  this  approach  to  other  chronic  conditions,  broader  patient 
populations, and different healthcare contexts, thereby contributing to the development 
of  communication practices that support  more effective, empathetic,  and sustainable 
health systems. 

2948


